
The 250 Thousand Families Challenge: 
Bringing to bear food practice on health, 

equity and sustainability in Ecuador

public creates support for agroecology as it organizes around the advantages of “eating well” –
d social equity. The campaign’s motto is: 

influenced Ecuador’s ground

operating in the name of “productivity”, “food safety” and profit, had sought to limit citizen control
process of the “modernization” 



ided to join hands with the country’s 

“the people who eat”. Together, in 2009 they launched 

family farmers’ agroecological products and improve 
rural and urban people’s

Challenge, which seeks to identify and unite a critical mass of 5% of Ecuador’s population that is 
e box). It is not necessary to “educate” these families on their food 

explore two questions: 1) what does “responsible consumption” mean for my family (business, 

healthy, “good” food,
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country, notably at one of the country’s many agroecological markets. These markets are a response 

resurgence in the country’s modern urban centers. So far, we have identified more than 210
markets in Ecuador. The Campaign’s popular guidebook, offering a database of agroecological 

tasting “sensorial” 

–

enthusiasm over “good food”. In 

–

ly are the families’ daily 



Ecuador’s National Assembly approved the entry of GM 

–
people, essentially anyone “who eats” –

“The Qué Rico Es! campaign has done 
who now understand better why they should eat our food”

—


